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Chapter 1 

Academic Background 

After eleven years at a private Catholic elementary school, I transitioned to a public high 

school, Heritage High School, to continue my education in my hometown of Saginaw, Michigan. 

From the very beginning of high school, I strived to challenge myself by enrolling in difficult 

classes including advanced placement, international baccalaureate and honors.  

I graduated high school in 2007 in the top ten in my class with over a 4.0 GPA. Upon the 

conclusion of high school, I decided to attend Michigan State University, which I begin in the 

Fall of 2007 undecided on a major or a career path. I took classes in business, pre-medical, and 

engineering. After two years of exploring my options, I decided that business was the best field 

for me. The flexibility of the business program as well as the number of electives required for 

graduation allowed me to further explore my interests. I took courses in the Social Science of 

Sports, Management, Economics, Marketing, Human Resources, and Coaching. These classes 

helped me become a well-rounded business student but also convinced me that Sports Marketing 

was a career path that I could truly enjoy.  

During my senior year of my undergraduate education, I began taking courses toward a 

master’s degree in kinesiology. As a dually enrolled student, I was able to fulfill my breadth 

requirement with the Principles of Coaching as well as complete an online course on Legal and 

Administrative Issues in Athletics which was essential to my concentration in Sports 

Administration. As a fully enrolled graduate student, I have taken classes that cover topics such 

as ethics, student-athlete development, administration, leadership, and facilities to help focus 

more on my administrative interests in athletics. In addition, I supplemented my educational 

experiences with a variety of professional experiences as a Student-Athlete Support Services 
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tutor and my current position as a Sales and Marketing graduate intern for External Relations in 

the Michigan State Athletic Department. 
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Professional Background 

I have been involved in a variety of professional experiences and leadership activities to 

help prepare me for a career in athletic administration. In high school, I took advantage of a 

variety of employment opportunities such as a beach volleyball referee for Saginaw Charter 

Township and an assistant coach for the 14 and under Tri-City Smash AAU Volleyball team. 

Throughout my undergraduate education, I was very involved with the university in a 

variety of ways. I began my college experience working with the Student Alumni Foundation as 

Co-Director of MSU Community Programs where I interacted with Registered Student 

Organizations in order to organize a clothing drive, plan Family Weekend for over two hundred 

and fifty families, and coordinated service projects to connect students to the greater Lansing 

community. The following year, I became Co-Director of Students for State. This program 

coordinates activities to provide benefits to members and increase awareness of SAF through 

football road trips, distributing “Beat” t-shirts, homecoming activities, 3-on-3 basketball 

tournament, and member benefit events at local establishments. In my final year, I was elected as 

Vice President of Membership of SAF in which I oversaw two programs, the Slapshots hockey 

student section and Students for State, as well as their Co-Directors in addition to servings as a 

member of the MSU Alumni Association’s homecoming committee and assisting with the 

Athletic Department’s initiative to help create more interest in the women’s basketball program. 

Through SAF, I also represented the university as a tour guide as a part of the Spartan 

Ambassadors program and as a section leader for The Izzone student section. Furthermore, 

during my undergraduate studies, I was also a Student-Athlete Support Services tutor where I 

provided academic guidance to student-athletes in a structured environment. Through my 
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position as a tutor, I was introduced to the Director of Student-Athlete Development who I have 

assisted with various community outreach projects. In addition to these involvements, I was an 

active member of Future Leaders in Sports and Entertainment and the MSU Marketing 

Association. 

During the summer of 2010, I served as a Community Relations and Promotions Intern 

for the Traverse City Beach Bums Professional Baseball team. In this position, I planned and 

organized game day contests, prizes, theme nights, and give-a-ways. I also composed and edited 

game day scripts for the announcer and on-field MC as well as press releases, website articles, 

and social media updates. As a part of the community outreach component, I escorted the Beach 

Bums’ mascots to local schools and events promoting education as well as the Traverse City 

Beach Bums.  

The following summer, I was hired as a Sales and Marketing Graduate intern for External 

Relations. In my first year of the internship I was primarily responsible for the promotion of 

soccer, tennis, gymnastics, and baseball as well as assisting with hockey, men’s basketball and 

football marketing objectives. I also oversaw undergraduate interns and executed assets in 

corporate contracts on game day. As I continue my internship into the 2012-2013 academic year, 

I look to enhance my responsibilities by increasing my interaction with corporate sponsors, 

implementing more community outreach initiatives especially through the added duties of 

donation requests and Junior Spartans program, and marketing of marquee and wider array of 

sports.  
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Short-Term Goals 

My primary short-term career goal is to complete my master’s degree in athletic 

administration by May 2013. Until it’s completion I want to take advantage of as many 

opportunities as possible to network and gain experience in community relations and marketing 

within athletics as possible. Ultimately, upon graduation I desire to leave the state of Michigan 

and work within an athletic department at a NCAA Division I institution or for a professional 

baseball organization as that is where my interests most heavily lie. As a result, my decision to 

pursue a master's degree concentration in sports administration serves as a stepping-stone as I 

pursue a career in administration of intercollegiate athletics and this internship is the final step in 

the completion of my goals as it not only fulfills my capstone for my degree requirements but 

also provides me with invaluable experience in preparation for my future career.  
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Long-Term Goals 

One of my long-term goals is to find happiness in my career. I want to be able to utilize 

my passion for sports to live up to the expectations and goals I have set for myself. I know I need 

to complete my education and gain further internship and entry-level work experience in the field 

to find joy in an occupation. I can accomplish my goal to be happy in an athletic administration 

position, which will allow me to provide support to others. At the end of the day I know I am 

making a difference in someone’s life and also maintain my own personal happiness. 

Another one of my long-term goals is to share my natural skills and passions into a 

position in which personal happiness can be achieved too. My mathematical ability has 

positioned me in advanced math. It is challenging and exciting to me when faced with a numeric-

based problem. Whether it is charting statistics for a basketball game or tracking financial 

implications of an athletic event I can utilize these skills in a sports administration position. 

Another passion of mine is community outreach. Through my Catholic faith upbringing and 

family values, giving back to the less fortunate has been deeply instilled in me. I have grown up 

volunteering to assist others. I hope to translate this passion into an athletic program to promote 

positive community relations. Additionally, my marketing skills and B.A. Degree from the Eli 

Broad College of Business have prepared me for the business side of the sports industry and I 

hope to apply all of these skills in my future career. 

An additional goal of mine is to be employed in an environment, which encourages 

growth and welcomes creative thinking. I want to work with people who get excited about 

today’s success but more importantly, excited about how that success translates into tomorrow’s 

opportunities for growth. I want to a part of building something very special within an athletic 
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department and then rewarded appropriately for my contributions. I want to work for a program 

that has an excellent reputation in the community and thought highly of across the country. 

Ultimately, I hope to achieve a senior position within a NCAA Division I institution athletic 

department or professional baseball organization. I believe that this internship position within the 

Michigan State Athletic Department meets all of these needs and will guide me to a position in 

the future that meets my goals. 
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Internship Site 

My internship will primarily take place at the External Relations Office in Jenison Field 

House located on the campus of Michigan State University in East Lansing, Michigan. Other 

possible locations throughout campus for athletic events and other special occasions such as 

Spartan Stadium, Old College Field, Breslin Student Events Center, Munn Ice Arena, and 

Residence Halls. In addition, this internship will involve off-campus sites for meetings and 

special events.  

The MSU Department of Intercollegiate Athletic External Relations Department is one of 

seven divisions of the athletic department. This department oversees Spartan athletics branding, 

resource development and marketing initiatives for all 25 varsity sports. Our office implements 

initiatives to increase athletic ticket sales, corporate sponsorships and attendance at athletic 

events while providing improved customer service and enhanced game day experience for fans.  
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Purpose  

The purpose of this internship is to gain entry-level experience in the sports marketing 

field and develop a broad-based understanding of External Relations. This includes formatting 

and executing marketing plans, executing promotions, corporate partner involvement, ticketing 

support, and administrative duties. Through this internship, I intend to gain leadership experience 

by connecting marketing and promotions at athletic events with community outreach initiatives. 
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Synopsis of Major Activities 

This internship provides me with experiences in multiple different areas. I will oversee a 

group of nineteen undergraduate interns at athletic events for game day support as well as 

manage their day-to-day duties and payroll. In support of the athletic department corporate 

sponsorship program, which includes over seventy sponsors, I will execute specific contract 

assets on game day. I will develop and implement the marketing plans as well as public address 

announcer scripts for varsity sports including: men’s ice hockey, volleyball, women’s basketball, 

field hockey, gymnastics, men’s and women’s soccer, baseball, men’s tennis and wrestling. I will 

also conduct tours of facilities including Spartan Stadium, Munn Ice Arena, and Breslin Student 

Event Center. Restructuring and redesigning the Junior Spartans program to increase awareness, 

membership, and involvement of participants will be among my duties. In addition, I will 

systemize donation requests from community organizations with the desired varsity head coach. 

Some other tasks I will assist with are the marketing strategies and overall brand image of the 

Michigan State Athletic Department, copy editing, ticket support, and administrative office 

duties.  
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Chapter 2 

Institutional Setting  

Michigan State University is located in East Lansing, Michigan and will serve as the 

institutional setting for this internship. MSU was founded in 1855 and currently has a student 

population of over 47,000 representing 130 different countries. It is a public research institution 

and consists of 17 degree granting colleges. Michigan State is the largest single-campus 

university in the country and it also has satellite campuses across the nation and worldwide. 

This internship will take place primarily within Michigan State University’s Department 

of Intercollegiate Athletics. The Spartans are Division I members of the National Collegiate 

Athletic Association who compete within the Big Ten Conference where MSU has exemplified 

excellence in the community, classroom and completion with the mission to “gather and engage 

our community to teach, support and celebrate our student-athletes in their quest for excellence.” 

The athletic department serves approximately 750 student-athletes who represent 25 varsity 

sports. These student-athletes are supported by seven different components that make up the 

athletic department. This internship will be completed within the Sales and Marketing of the 

External Relations component of the Department of Intercollegiate Athletics. 
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On-Site Supervision 

Paul Schager serves as the Associate Athletic Director of External Relations and oversees the 

Sales and Marketing Department which consists of Scot Schlesinger, Assistant Athletic Director 

of Sales and Marketing, Joe Rood, Assistant Director of Sales and Marketing, and Sarah 

Hinsberg, Assistant Director of Sales and Marketing. My on-site supervisor for purposes of this 

internship will be Scot Schlesinger. 

Scot Schlesinger attended Michigan State University from 1991-1995. He graduated with a 

bachelor of arts in Supply Chain Management. During his time as an undergraduate student, he 

was also a member of the men’s varsity soccer team. Upon graduation, Scot worked as a Senior 

Logistic Analyst for Penske Logistics. He returned to Michigan State in 1998 to pursue his 

Master’s in Athletic Administration. This allowed him to receive a position within the Michigan 

State Athletic Department as Director of Corporate Relations. Five years later, he was promoted 

to Director of Sales and Marketing and after another five years; he reached his current position as 

an Assistant Athletic Director of Sales and Marketing. 
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Clientele 

As a graduate intern in Sales and Marketing within the Michigan State University 

Department of Intercollegiate Athletics, I will work with a diverse group of people. While 

developing marketing plans, I will work with the varsity coaches and administrative support staff 

for men’s and women’s soccer, volleyball, hockey, gymnastics, wrestling, men’s tennis, 

women’s basketball, and baseball. I will also work closely with corporate partners in executing 

assets at athletic events. These sponsors include but are not limited to: Michigan State Federal 

Credit Union, General Motors, Huntington Bank, Verizon, and the Joe D. Pentecost Foundation. 

In addition, I will assist in the hiring process and oversee nineteen undergraduate interns for 

game day support.  
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Hours 

This internship will be completed during the Fall and Spring Semester of the 2012-2013 

Academic Year. The office hours for this internship will be from 8am to 5pm Monday through 

Friday. In addition, I will be working hours outside of the office hours for athletic events and 

other special events including weekends throughout the duration of the internship. 
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Objectives 

1. To gain experience implementing community outreach initiatives within a collegiate athletic 

department. 

 Develop and implement a systemized process for donation requests from community 

organizations  

 Create and execute a marketing plan to restructure the Junior Spartans program  

 Plan and implement events hosting underprivileged Lansing School District students for 

Joe D. Pentecost Foundation. 

 Arrange for community service events at athletic contests throughout the year 

2. Plan and implement marketing plans for varsity sports, with a primary focus on: volleyball and 

women’s basketball 

 Develop initiatives to increase attendance 

 Attend weekly game management meetings 

 Coordinate nineteen undergraduate interns to assist in game management and promotions 

 Compose and edit game day PA scripts 

 Plan in-game promotional activities  

 Organize special events and recognitions at sporting events 
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Timeline 

Summer 2012  

 Develop marketing plans and community outreach for men’s and women’s soccer and 

volleyball  

 Redesign the Junior Spartans program and develop marketing plan 

 Establish a method for organizing donation requests 

Fall 2012 

 Develop marketing plans and community outreach for hockey and women’s basketball 

 Assist in the execution of the football marketing plan 

 Plan and implement a Joe’s Kids football event for Lansing School District students 

 Plan and implement a Junior Spartans volleyball event and football tailgate 

 Process donation requests 

Winter 2012/13 

 Execute the hockey and women’s basketball marketing plan 

 Assist in the execution of the men’s basketball marketing plan 

 Plan and implement a Junior Spartans hockey and women’s basketball event 

 Develop a marketing plan and plan community outreach for baseball 

 Develop and execute a gymnastics and wrestling marketing plan 

 Process donation requests 

 Plan and implement a Joe’s Kids women’s basketball event for Lansing School District 

students 

Spring 2013 

 Plan and implement a Junior Spartans spring picnic at a baseball/softball game  
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 Execute baseball marketing plan  

 Process donation requests 

 Complete and present internship report 
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Evaluation 

As the on-site supervisor for this internship, Scot Schlesinger will serve as the primary 

evaluator for this internship. He will oversee all my objectives. Sarah Hinsberg will assist in 

evaluating some of the community outreach initiatives and corporate sponsorship execution. She 

will also assist and oversee the development and implementation of marketing plans for men’s 

and women’s soccer, hockey, gymnastics, and baseball. Joe Rood will assist in evaluating the 

creation and execution of volleyball, women’s basketball, wrestling, and field hockey execution. 

Scot, Sarah and Joe will all fill out the following evaluation form to assess my internship. 
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Developed and implemented a systemized process for 

donation requests 

     

Created and executed a marketing plan to restructure 

the Junior Spartans program 

     

Planned and implemented events hosting 

underprivileged Lansing School District students for 

Joe D. Pentecost Foundation 

     

Arranged for community service events at athletic 

contests throughout the year 

     

Successfully gained experience implementing 

community outreach initiatives in a collegiate athletics 

setting 

     

Developed initiatives to increase gameday attendance      

Attended and participated in weekly game management 

meetings 

     

Coordinated nineteen undergraduate interns to assist in 

game management and promotion 

     

Composed and edited gameday PA scripts      

Planned and executed in-game promotional activities 

Organized special events and recognitions at sporting 

events 

     

Planned and implemented a marketing plan for 

volleyball 

     

Planned and implemented a marketing plan for 

women’s basketball 

     

Additional notes: 

 

 

 

 

 

 

 


